Using Evidence-Based Interventions to Increase Cancer Screening Compliance among
Underserved Populations through Client Navigation in Georgia

BACKGROUND CLIENT NAVIGATION PROCESS RESULTS

Client Navigators focus on prevention, early detection, and diagnosis stages of the
The American Cancer Society (ACS) Client Navigation cancer care continuum. EBIs are used throughout the navigation process to increase
Program (CNP) provides population based community cancer screening among eligible women.

education on breast, cervical and colorectal cancer ano breast and cervical cancer screening, the percentage of clients who received and attended appointments increased

a55|§ts eligible women to access screening and dlagn_ostlc Client Navigators promote Client Navigators use EBIs to Client Navigators provide from FY2013-FY2014. The percentage of clients who screened to completion also increased from FY2013-FY2014. | o |
services offered through the Georgia Breast and Cervical health department services and ensure screening compliance : dlients referrals to Society cancer screening guidelines to encourage early detection

Cancer Program (BCCP). use EBls: * Small Media resources and programs. and cancer prevention. In 2012, this evidence based
* Group Education « Client reminders Client Satisfaction Surveys

' ' ' * One-on-One Education « Remove barriers to care administered via telephone intervention was recognized by the CDC as a Promisin
The Georgia BCCP is part of the Centers for Disease Table 2. Client Navigation Program Overview Tt B i Aeeass (@ Seiesniing SEvices J y J

Control and Prevention (CDC) National Breast and Cervical Practice.
Early Detection Program (NBCCEDP), which serves low FY2012%  FY201s  FY2014 FY2013  FY2014

Income, un/underinsured women. Client Navigators 5 10 9 Clients with Mammogram Appointment 1.024 1563 Evaluations from the 2014 classes indicate that the

ACS Client Navigators are based in health departments Facilitate access Education: Counties Served 6 37 36 | | majority of participants found the program to be
Community Cancer and navigation Clients Received Mammogram 885 1,503

throughout 9 health districts in Georgia. Client Navigators Education Client Intake Screening Diagnosis {0 achieve Screening: Counties Served 5 29 5 informative (85.0%) and helpful (87.0%). Furthermore, 22

: . : : Clients with Pap Test Appointment 435 561 . P -
serve counties based on population needs, Georgia cancer health equity Women Educated 2 350 0102 1054 women who attended Cooking for a Lifetime received

registry data, and screening capacity. e Sorve o en i Clients Received Pap Test 335 546 required cancer screening from the Georgia BCCP with
ients serve ) ,

Program funding is provided by the Georgia Department of the assistance of the American Cancer Society Client
; : ** FY2012 data was collected over a 6 month period before the program was _ _

PUbIIC Health’ the Umted Way Of Greater Atlanta and the operating at full capacity. Program baseline impact was established using . _ ) NaV|gat|on Program.

American Cancer Society_ FY2013-FY2014 data as the program was operating at full capacity and Figure 4. Breast cancer screening compliance

Women are referred to Eligible women entered into Client Navigators assist with databases directly comparable. among eligible women, FY2013-FY2014.
Client Navigation Program program database and assisted diagnosis and follow up.

through community to receive screening services at Client Navigators close client 100.0
outreach events, media, health department clinics and case. Clients are reminded of 95.9 The percentage of
word of mouth, etc. other BCCP providers next screening by Client 95.0 /" women with
92.3

Navigator Client Demo grap hics 90.0 appointments who did

not complete breast

Since 2012, the ACS CNP has provided community education to over 21,000 women and assisted 4,114 women to The American Cancer Society partners with the University
receive cancer screening services. The majority of women educated and screened were minorities, as over 75% of Georgia Cooperative Extension to deliver the Cooking

identified as African-American or Hispanic. At least 20% of clients were classified as rarely/never screened. For both for al Lifetime: \Cancer Prevention Gookingl Schoal) which

offers information on proper nutrition, physical activity, and

cancer screening
85.0 decreased by 7.5%
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The top 5 barriers to care reported by clients in 2014 include cost, lack of knowledge

, _ _ regarding screening guidelines, language, transportation and fear.
The ACS CNP uses evidence based interventions (EBIs) = Asian

Identified in the Guide to Community Preventive Services 50.0

" : . Other
to increase rates of breast and cervical cancer screening Barrier Navigation Strategy sarriers Reported By Client : FY2013 FY2014

overall and among the priority population. Bilingual Client Navigators serve Hispanic

Language population and are certified medical FY2013-FY2014 FY2013 | FY2014 | Figure 5. Cervical cancer screening compliance SUCCESS STORTY: FULTON COU NTY, GA

Only 1 Barri iqi i
interpreters Rggorteda”'er among eligible women FY2013-FY2014.

OBJECTIVES Lack of Provide shuttle service from health Vore than 1 Client S S ' 100.0 A client arrived at the walk in clinic with a sharp pain in her
. department to hospital to receive : lent screening compliance
T Barrier Reported 95.0 The percentage of - -
ransportation mammograms /92.4 women with right breast. During her CBE the doctor felt a mass. The
Provide breast, cervical and Increase public education and Prompt BCCP providers to offer colorectal No Barriers 90.0 / 90.0 appointments who did patient was referred for ultrasound (U/S) and the Client

. : . : . Reported Figure 3. Reason Client Case Closed not complete cervical
colorectal cancer education through awareness regarding breast, System Barrier  cancer screening (QFOBT/FIT) kits to women g

_ . . . . 85.0 cancer screening Navigator scheduled her appointment. During her
targeted community outreach cervical and colorectal cancer in aged 50+ at time of Clinical Breast Exam

decreased by 13.6%
Georgia Positive Diagnosis 80.0 / appointment reminder call, the Hispanic client expressed

Previously

enrolled 55.0 Women received
Mammogram

Hispanic/Latina

Number of Women
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Facilitate health care access from _ _
screening to diagnosis through Recruit at least 20% of clients to

navigation services receive BCCP services from never

or rarely screened population

] Non-Eligible for Services -
Assist BCCP nurses at health . FY2013 n= 1,567 (%) 65.0 —e—Women with Pap test : : : - :
« Screen at least 90% of clients to ME | HODS . provide interpretation. During her U/S she also received a

. . . intments
departments with returning clients o _ V014 appoin
' ' Negative Diagnosis 60.0 : : L :
and abnormal follow-up complete diagnosis _ a0 754 () needle biopsy and was later diagnosed with invasive ductal

Women received Pap

Program data collected from Fiscal Year (FY) 2012-2014 was analyzed to evaluate Missed Appointments >2.0 test carcinoma.

! : ! : i : 53.4
Implementation of evidence-based interventions (EBIs) and program impact. - 50.0
Loss of Communication FY2013 FY2014

h ' ly 26, ingl her, d
GEORGIA COUNTIES SERVED 0.0 10.0 20.0 30.0 40.0 50.0 60.0 70.0 80.0 90.0 100.0 The patient was only a single mother, and  an

Percent of Women undocumented citizen. The Client Navigator has provided
2014 Client Satisfaction Survey Findings interpretation for the client on numerous occasions, assisted

Other

Percent of Women

75.0 / concern with her language barrier. The Client Navigator
69.4

Y2013 70.0 accompanied her to the appointment for support and to

Table 1. Summary of Client Navigation Program Data Sources

Al i — Data Source Collection Period Data Captured From FY2013-FY2014 ACS Client Navigators:
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waken 2 Nearly all Client Satisfaction Survey respondents, 98.1%, reported they would
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=y : Client Navigator Activities Database  FY2012 — FY2014 graphics | | Increased closed cases with complete diagnosis by 18% recommend their Client Navigator to friends and family members find childcare support as she undergoes cancer care
e Toawecs ol Group Education*, Community partnerships
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